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Dear Colleagues,

We have been working very well and sincerely towards the realization of 

wishes, and have been continuing to offer insurance solutions that are 

compatible with the provisions of our tolerant Shari'ah for all community 

categories: individuals, families, corporations and institutions, bearing in 

mind the coverage of all our customers' insurance needs, ensuring high 

quality and comfortable installments.

Our distinct feature has been to deliver fast, efficient and effective service 

through world-class products and innovative solutions, based on the values 

of the company. We have demonstrated this continually with our emphasis 

on service excellence provided to all our clients by the efficient and friendly 

working team, working tirelessly to provide the best. We are committed to 

our shareholders and clients, working tirelessly for continued success that 

leads us to the achievement of our goals, ambitions and vision, enriching 

our society.

As Oman’s first Islamic Insurance provider in the market, we know that 

Takaful insurance awareness is our responsibility, and we will continue to 

dedicate every effort to achieve the required awareness and develop a 

Takaful insurance market which will serve our society and inspire us all. 

I call on all participants and contributors to continue joining hands and 

cooperate for more success, in order to maintain our position in the 

marketplace and together grow as one. 

Ali bin Salem Al Kharusi

Director

As Oman’s first Islamic 
Insurance provider in 
the market, we know 
that Takaful insurance 
awareness is our 
responsibility, and 
we will continue to 
dedicate every effort 
to serve our society 
and inspire us all.

Director’s 
Message
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CEO’s 
Message

Dear Colleagues,

The second half of the year is here and we can look 
back at our accomplishments with pride and look 
forward to success for the next leg of the journey. 
We have achieved a lot and we should be proud of 
all the effort we have made working together as one.

Persistence is the fuel we need to power ahead 
into the second half of the year and we can do it by 
helping each other. No matter what the challenges 
might be, there is always a way to overcome it and 
together we can find the answers we are looking 
for. So as we set out to the second half of the year, 
we should remind each other that we need to come 
together as one to find answers. 

No matter how big our problems seem, through 
persistence we can overcome. We can look forward 
to a successful second half by finding new ways, 
sharing our ideas, communicating more with each 
other and shouldering responsibility.

Let’s look ahead with positivity and persist to make 
a difference!

“If you can’t fly, then run, if you can’t run then 
walk, if you can’t walk then crawl, but whatever 
you do you have to keep moving forward.” 
Martin Luther King, Jr

Usama Al Barwani
Acting CEO

Persistence is the fuel we 
need to power ahead into 
the second half of the year 
and we can do it by helping 
each other.

PERSISTENCE: uninterrupted 
or lasting existence, abidance, 
ceaselessness, continuance, 
durability, endurance 
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The global Takaful industry recorded a 12% year-on-year 
growth in contributions while conventional insurance 
premiums only grew by 4% in 2016, according to the 
IFSB. However, in terms of volume, Takaful is still a small 
sector, with total Global contributions amounting to 
US$25 billion.

Insurance sector in the region has shown impressive 
growth in the last five years but the Insurance penetration 
remains low with growth coming mainly from mandatory 
insurance coverage like motor and health. The driver for 
Takaful growth has to come from family Takaful. In most 
markets life insurance is a dominant line of Insurance 
business but in Oman and elsewhere in the region it is the 
opposite due to social welfare schemes, high expatriate 
population who prefer to buy life insurance in their own 
countries and the cultural & religious beliefs that are 
incompatible with traditional life insurance. Even though 
the region has predominantly Islamic population, the 
Takaful share remains small. This is mainly due to lack of 
product differentiation and playing the game on rules 
set and dictated by the conventional insurance market. 
The Takaful industry needs to set its own rules. While a 
Takaful operator can compete in the conventional space, 
a conventional insurer would not be able to enter the 
Takaful space and it is this realization and understanding 
that we need to build on to provide a viable alternative to 
the insuring population by addressing the core concerns 
of religious beliefs, employment uncertainty and family 
care.

 It is essential therefore that the Takaful Industry develops 
products & services that are unique and meet the 
demands of the target market. It has to appeal to the 
conventional protection needs of people but it must 
also bring elements of future financial planning such as 
education and pension funds while also addressing the 

religious needs. The solution lies in going back to the 
core principles of Takaful – cooperation and common 
good. Guaranteeing the ones in difficulties with sincere 
intention.

 The focused efforts over the last one year has consolidated 
Al Madina’s position as the leading Takaful Company 
in Oman’s Insurance space by generating consistent 
operating results over the past 5 quarters and bringing 
financial robustness in our balance sheet. It gives us 
confidence that by the end of the current fiscal year, Al 
Madina would be operationally very stable and financially 
strong. The Company would then be well positioned 
to launch series of products which will bring the core 
principles of Takaful taking inspiration from the Islamic 
teachings and Sharia principles. Al Madina has already set 
up a core team to study the product availability in key 
Takaful Markets and work towards developing products 
which will be unique in nature and respond to the specific 
socio-economic-cultural and religious needs of Oman’s 
insuring population. 

Al Madina’s objective is to encourage people to associate 
themselves with a company whose products lead to 
fulfilment of theirs responsibilities towards the society in 
line with the ethos of Islam. We aim to be high on product 
differentiation which will lead to selection based on 
product design and service rather than price.  Establishing 
a transparent communication strategy not just in 
conventional media campaign but more prominently on 
social media will be a simultaneous exercise. 

Exciting but challenging times lie ahead and Al Madina 
expects to fulfil its role as a market leader.

Ajay Srivastava
Chief Operating Officer

COO’s 
Message

Product Innovation: 
key to Insurance 
penetration
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Capital Market Authority Report
Al Madina Takaful participates in the Training 
Programme on Takaful organized by CMA

The Capital Market Authority organized the second training programme for this year on Takaful 
insurance for the employees of the insurance sector as part of the training programmes for this year to 
empower employees to take medium and senior positions which would enhance Omanization ratios. 

Al Madina Takaful, committed to skill upgradation and employee empowerment participated 
in this Takaful insurance training programme organized by CMA. The programme was aimed at 
helping employees understand the various aspects of Islamic insurance and with department relevant 
topics covered it addressed the specific needs of each department and helped Al Madina Takaful 
employees gain valuable knowledge. 

Twenty employees participated in the Takaful training programme who are working for underwriting 
and claims departments in insurance companies, brokers and agents. The programme focused 
on acquainting the participants with  the concept of Takaful and the difference between Takaful  
and conventional insurance and how to underwrite 
for Takaful, claims processing, laws governing 
Takaful and re-Takaful and the challenges facing 
Takaful market.

The courses were aimed for specific 
departments and covered topics relevant 
and important to each, which included; Risk 
Management between 27th and 29th March, and 
Claims Handling and Settlement on 8th May  for 
the Claims Department, Takaful Insurance on 3rd 
and 4th April and 2nd Oman Occupational Health 
Conference on 16th April for the Commercial 
Department, Sales & Marketing Skills Development 
from 17th to 19th for Sales & Distribution 
Department, Internal Audit skills from 3rd April to 
2nd May for the Internal Audit Department and 
Investment in Training and Talent management 
from 22nd to 23rd May for the HRA Department. 

Takaful is a type of Islamic insurance where 
members contribute money into a pooling system 
in order to guarantee each other against loss or 
damage while conventional insurance is based on 
gharar (uncertainty) principle.

It is noteworthy that Takaful insurance is new 
in Oman and grew considerably in the past few 
years with gross premiums at RO 39 million and 
is expected to further grow with the expansion of 
Takaful business. 
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The Concept of the Insurance Contract
The Insurance Contract is a means utilized for distribution of the losses incurred 
by an individual or a group.

In law, the Insurance Contract was defined as a contract under which the Insurer 
will pay the Insured or the Beneficiary an amount of money, salary or any other 
monetary consideration upon the occurrence of any accident or sustaining any 
perils stipulated upon in the contract executed between both parties against a 
premium or any other monetary payment paid to the insurer by the insured.

The Importance of Insurance
The aim beyond Insurance is to safeguard and protect the person from the 
dangers and perils that threaten his/her life, physical safety, or his/her ability to 
work by means of distributing the dangers and perils encountered by just one 
person among the largest number of individuals in a given society to cover the 
dangers the insured may encounter in his/her wealth or health which serves as 
an issue which got the interest of the authority in charge of the Islamic Financial 
Institutions. Some researchers have indicated that the Insurance Companies 
serve as an important hub for collection money and savings and their investment 
in various fields as a result; they have become an important body similar to the 
Financial Institution. Moreover, there is a close relationship between insurance 
and trade and investment and insurance has entered all fields of industry after 
the expansion of business activities and works.

Insurance Entry into the Islamic States
Insurance has entered in the Islamic Countries in the first half of the thirteenth 
Hijra Century as contemplated by the renowned scholar Ibn Abdeen in his 
annotations1 and messages2 as he has indicated that some military personnel 
guarantee the wrecked part of the ship and ended up with a conclusion that the 
trader may not in lieu of the damaged as it would be an irrelevant liability.

Insurance was the subject of the statement of Sheikh Mohamed Bakheit  
Al Muteiy, the Mufti of Egypt in his time and he wrote a book and ended up also 
with the conclusion of prohibiting insurance as per the traditional application 
(Commercial)3.

…………. to be continued in the next issue….

The Concept of the Insurance 
Contract, Its Significance  
& Importance
By: His Eminence Sheikh Prof. Abdul Sattar Abu Ghuddah
Chairman of the Shariah Supervisory Board
Al Madina Takaful

1  Ibn Abdeen, Al Mukhtar's Reply 3/171 Bolak Printing Press, Ibn Abdeen died in 1252 AH.
2  A Bundle of Messages 2/177 Al Hashimiya Printing Press Damascus 1328 AH.
3  Mohammed Bekheit Al Muteiy, Avoidance of Doubt about Insurance 65.
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Al Madina is one of the distinct insurance 
company’s in the industry which has a profound 
distribution structure laid out across various 
parts of the Sultanate. From the metropolitan 
city like Muscat, to Port city of Sohar and to 
remote cities like Bahla and Adam, you will 
find Al Madina’s presence in these and similar 
vicinities. To operate such a wide distribution 
network comprising of various distribution 
channels in an efficient manner, Al Madina has 
a robust Sales & Marketing team which is led by 
various line managers who manage their distinct 
channels and use their years of experience 
and specialization in their related fields for 
the benefit of the company. The distribution 
channels of the company comprises of banks, 
branches, agencies, brokers, kiosks, corporate 
entities, affinity groups and the newly formed 
priority segment.

Meet the Team 
Sales & Marketing

Priority team

Ms. Sheikha Al Araimi 
Officer Priority Sales

Ms. Siham Al Busaidi 
Deputy Manager Priority Sales

Ms. Eman Al Ghadani 
Senior Officer Priority Sales

Bancassurance team

Mr. Hassan Al Lawati 
Officer - Bancassurance

Mr. Naveed Shafi 
Manager - Bancassurance

Mr. Ibrahim Al Sayegh 
Executive - Bancassurance

Kiosk team
Mr. Ghalib Al Busaidi - Executive Marketing  |  Ms. Samar Al Zadjali -  Assistant Marketing  |  
Mr. Abdul Khaliq Abdul Rehman - Senior Manager - Corporate Relations  | Mr. Yahya Ali Humaid Rashid Ban Saad – Senior Assistant Customer service

6



When it comes to banks, corporates and affinity 

groups, the channel is looked after by Mr. Naveed Shafi, 

Manager – Bancassurance, who with his able team 

manages sales from these channels. He has more than 

a decade of experience in dealing with banks of all sizes 

and stature.

The large direct corporates are being handled by 

Mr. Chander Prakash, Manager – Marketing, who 

brings decades of experience in sales in the local 

and international markets. His profound relationship 

management techniques makes him an expert and a 

favorite for many big clientele.

Al Madina houses kiosks at different premises and 

to manage these along with large and mid-sized 

corporates, we have Mr. Abdul Khaliq Abdul Rehman 

– Senior Manager Corporate Relations, who brings 

an experience of over 3 decades in the local and 

international market. His profound knowledge about 

the local insurance market and vast contact base makes 

him strong and reliable.

A newly formed priority division is headed by M.s 

Siham Al Busaidi – Deputy Manager Priority, who has 

vast experience in branch management and dealing 

with high net worth customers. She along with Priority 

division manages the Branch network and Agency 

network for the company.

The team besides managing sales and marketing, also 

plays a vital role in training and development, customer 

profiling, relationship management and tactical 

strategy of the company.

Mr. Abdul Khaliq Abdul Rehman – Senior Manager Corporate Relations |  Mr. Chander Prakash – Manager Marketing |  
Mr. Ranganathan.C – Head of Business Strategy  | Ms. Siham Al Busaidi – Deputy Manager Priority  |  
Mr. Naveed Shafi - Manager Bancassurance.

Corporate team

Mr. Abdul Aziz Al Mahthoor – Assitant Manager - Marketing
Mr. Chandra Prakash – Marketing Manager
Mr. Mohammed Abdul Azeem – Senior officer Marketing
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Al Madina Takaful was awarded a special Appreciation 

Certificate by OPAL recognizing these efforts. The official 

ceremony was held at the Crowne Plaza, Muscat and was 

attended by Majid Al Toky – Chairman, OPAL and Musallam Al 

Mandhari, CEO – OPAL. His Excellence Salim Bin Nasser Bin Said 

Al-Aufi, Undersecretary of Ministry of Oil and Gas handed over 

the Certificate to Usama Al Barwani, Acting CEO, Al Madina 

Insurance. 

Al Madina Insurance had provided Comprehensive Motor 

Insurance Policy which insured the bus. Serving as a mobile 

library, the bus was donated by the Oil & Gas industry, OPAL 

members to Dar Al Atta. Aimed at promoting reading among 

the younger generation, the bus will go from school to school 

in the Sultanate, encouraging young people to read.

“Being recognized for this CSR initiative humbles us and we 
feel privileged to be able to contribute in a meaningful way 
to strengthen the idea of encouraging the essential habit 
of reading among our young generation. It is an honour 
partnering with OPAL and Dar Al Atta and we are proud to 
collaborate to bring about change in our communities,” said 
Usama Al Barwani, Acting CEO, Al Madina Insurance.

Al Madina Takaful’s CSR initiative  
to insure mobile library bus receives 
appreciation.

Al Madina Insurance, insured 

the bus which serves as a 

mobile library, enabling 

school children to develop 

the habit of reading. In 

association with OPAL and 

Dar Al Atta, this was part 

of Al Madina Insurance’s 

CSR initiatives to contribute 

towards building stronger 

communities.
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Al Madina Takaful participated in Alizz Islamic 

Bank’s Majlis event which was held in Al Yoobil 

Park (Sallan Park), Sohar on 19th January 2017 as 

part of Takaful awareness program.

The event was attended by Mr. Naveed Shafi and 

Mr. Sreedhar Vemula from Al Madina. Participation 

in the event paved way for Al Madina to highlight 

its brand and products to the visitors. The Majlis 

was open to public to receive information about 

Islamic Banking products offered by the bank 

along with Takaful products offered by Al Madina.

Al Madina and Sharakah signed an agreement which aims to benefit the Small and Medium Enterprises in 

Oman.  According to the agreement, the small and medium enterprises supported by Sharakah will benefit 

from services of Al Madina, which are; preferred insurance rates on insurance for SME customers of Sharakah, 

focal point specially designated by Al Madina and one-stop insurance solution. Furthermore, both companies 

will jointly conduct SME insurance awareness programs from time to time with mutual consent.

The agreement was signed by Mr. Ajay Srivastava, Chief Operating Officer of Al Madina Insurance Company 

and Abdullah Al Jufaili, Sharakah’s General Manager.

Majlis Event of 
Alizz Islamic 

Bank in Sohar

Co-operation 
agreement 

with Sharakah
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Cricket Champions 
Al Madina lifts the CUP!

It is always vital to participate in sports to keep 

yourself energized and physically fit. At Al Madina, 

sport is encouraged and we have our very own 

cricketing team comprising of employees from various 

departments who take playing cricket very seriously.

A cricket tournament of insurance companies was 

held on 04.03.2017 at Al Amarat ground. There were 

8 teams participating this year each representing 

an insurance company in the country. Al Madina 

participated this year after selecting the best cricketers 

from different departments.

Al Madina faced tough competition from initial 

stages where the challenge was to overcome Oman 

United Insurance Company team in the quarter finals. 

After winning the quarter finals, Al Madina faced the 

toughest team of the tournament, New India Assurance 

Company team, in the Semi-Finals. With 94 runs lead, 

Al Madina was able to win the Semi-Finals with brilliant 

display of batting by Mr. Muhammad Abdul Azeem. 

In the Finals, our team was unable to overcome the 

mighty Al Ahlia Insurance (RSA) team. 

Al Madina won the runners-up cup and it was the 

first time that the company was able to achieve such 

a milestone. The cup was presented to the CEO and 

company managers who highly appreciated the team’s 

effort and congratulated the team.

The team comprised of Mr. Muhammad Abdul Azeem 

(Captain), Mr. Kulwinder Singh, Mr. Hitesh Popat,  

Mr. Suresh Subramanian, Mr.Fayaz Ahmed, Mr. Satya 

Teja, Mr. Amar Jawalkar, Mr. Manjunath, Mr. Nazeer 

Ahmed, Mr. Ramesh, Mr. Karthik and Mr. Pravin Bhor.

Being runner-up this year, Al Madina is now a force to 

reckon with among the insurance industry cricket teams 

and we hope to lift the final winners cup next year.
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OER HR and Finance 
Summit and Top  
20 Awards

Mr. Chetlur Shanthi Prasad, Senior Manager – 

Employee Development was one of the Panelist 

for the panel discussion titled “Managing 

Performance in Oman – Ground Realities” at the 

OER HR and Finance Summit and Top 20 awards.  

The event was hosted by United Media Services LLC, 

publishers of Oman Economic Review, one of the 

leading business magazines in Oman. The event was 

held on the 24th of May 2017 at Hotel Sheraton 

from 8:30 am to 2:00 pm.   

The panel shared their views on the current 

practices being followed with respect to 

Performance Management in their respective 

organizations and how they viewed the future of 

performance management practice, the benefits 

and disadvantages of using the bell curve, and 

the legal implications of managing performance. 

These discussions were very insightful and thought 

provoking. The panelist also interacted with the 

audience through a question and answer session.

The Marketing Department of Al Madina 
comprises of many different talents and one of 
them is 'Mohammed Abdul Azeem', a passionate 
cricket enthusiast and a dedicated player who has 
been playing cricket since his childhood. He is an 
energetic and self-motivated team player who for the 
love of the game makes his own effort in developing 
his sport. His inspiration for becoming a cricketer 
came from the likes of Sachin Tendulkar who had been 
his childhood hero.

His professional cricketing career comprises of his 
participation in domestic cricket for Hyderabad, India 

where he played as an All Rounder, Right Arm Batsmen. 

Although his batting is remarkable enough to cheer 

the crowd across the stands, he has also shown great 

performance with bowling. He has also captained his 

side various times and showed his skills as a dynamic 

leader on the ground.

In Oman, Azeem has been playing cricket for the past 

3 years from the platform of Oman Cricket Club (OCC). 

He has represented Khalsa United Engineering 

Team (“I” Division) in 2015-2016 and Ibrahim 

Khishri Team (“E” Division) 2016 is currently 

representing (“A” Division ) since 2017.

Although he loves batting the ball out of the park from 

all angles, his favorite shots are Deep Long on, Pull, 

Straight Drive, Backfoot Punch and Cover Shot.

Talent of the Quarter
Mohammed Abdul Azeem 
A Passionate Cricket Enthusiast
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Al Madina Takaful, has always been committed to 

contributing towards shaping and inspiring young 

minds to understand the role, importance and 

contribution of Islamic insurance in our society.

BuzzFest was one such event in which Al Madina 

took part in to contribute in a meaningful way to 

shape young minds. BuzzFest was held at the Salalah 

College of Technology on May 23rd, 2017 which 

was aimed at providing the best academic and extra-

curricular experience to future graduates. The event 

offered multiple avenues to take part in learning based 

activities and games and get an opportunity to know 

how future employers work, know business trends in 

the region and understand pursuing different career 

prospects. 

Representing Al Madina, Ahmed Barham, Manager 

- Salalah branch attended the event and he and his 

team welcomed future graduates to the Al Madina 

stall and imparted career advice, industry and product 

literature and helped them get an idea of Islamic 

insurance. He also made an in-depth presentation on 

Takaful and Al Madina Takaful's role in contributing 

and furthering the objectives of the takaful insurance 

industry. He gave a brief overview on Al Madina’s 

products and services too. 

The event was a huge success and Al Madina Takaful 

was proud to be part of the lives of future graduates 

who are at the threshold of new careers. 

Al Madina inspires 
young minds  
at BuzzFest 
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